Sglcef

Advertising Opportunities 2024

ICEF Monitor « Insights Magazine ¢ ICEF Podcast « ICEF Webinar

The #1 source of market intelligence for international student recruitment.
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https://www.icef.com/icef-monitor/

ICEF Monitor

About ICEF Monitor

We send industry-leading research and analysis to a subscriber base of 30 000 educators,
agents, and other stakeholders in international education. You can reach a global audience
of industry leaders as ICEF Monitor welcomes an average of 70 000 visitors every month.

Our audience is highly targeted and influential, with nine in ten subscribers in executive
or senior management positions, and with the capacity to reach millions of international
students and young travellers every day.

Top 15 subscriber countries

1. India 6. Brazil 11. Pakistan
2. Canada 7. Vietnam 12. Turkey
3. Australia 8. Russia 13. Bangladesh
4. Nepal 9. UK 14. Japan
5. Nigeria 10. China 15. Colombia
1. USA 6. Spain 11. India
2. UK 7. France 12. Italy
3. Canada 8. Germany 13. Malaysia
4. Australia 9. Ireland 14. Switzerland
5. New Zealand 10. UAE 15. South Korea
Job titles Weekly newsletter subscribers
63% - Executives, Deans,
Principals, 50% - Agents
Headmasters

34% - Educators

26% - Founders, Directors,
C-level Management 18% - Associations,
Government,
Work & Travel,

Service Providers, etc.

11% - Coordinators, Advisors,
Consultants, Officers,

Assistants
Educator profile Subscribers in 195 countries
43% - Higher Education = 27% - Asia

20% - Europe (EU)
19% - North America
12% - Australia

7% - Central and .
South America

6% - Europe (Non-EU)
5% - Africa
4% - Middle East

30% - Language

14% - Secondary, High
School and
Boarding Schools

" 10% - Vocational

3% - Other



ICEF Monitor

Build your brand with a campaign

People engage with brands they recognise and trust, and an ICEF Monitor campaign is an
excellent way to build or reinforce brand awareness with industry decision makers.

To date, more than 300 organisations and institutions have used ICEF Monitor to help
them stand out in a competitive marketplace.

]’} Kim Baldwin (Study Sunshine Coast, Australia)

Study Sunshine Coast purchased e-newsletter banner advertising and
website display advertising with ICEF Monitor to build brand awareness and
promote the Sunshine Coast in Queensland, Australia, to a global audience
in the international education industry. Positive results were achieved with
our digital campaign, with email open rates and click-through rates above
the industry benchmark, generating increased traffic to our website.



ICEF Monitor

Drive audience response with targeted landing pages

ICEF Monitor campaigns are highly effective at generating leads for new customers and
partners. The most effective of these campaigns offer a concise message and a clear call-to-
action which invites the reader to respond to learn more, purchase, download, or sign up.

Targeted landing pages are key to capturing this audience response and the best-performing

campaigns on ICEF Monitor always link online ads to dedicated
landing pages.

Reach a highly targeted audience.

Most US colleges report increasing - Increase bl’a nd awareness amongst
numbers of international student w— Bochelor's Degrees, - .
a.;.)pljcati.o.ﬁf f.o.r.z.ozz.’.l’ﬂ” B mmdan« a ta rgeted and relevant aUdlence.

Postgroduots Degraes.

Attract and generate high-quality
leads with a tailored message.

Do you have any questions?

. Improve website traffic and search
TR engine rankings.

1. Persenal data 2 Choose yeur Degrae

Track and optimize your advertising
: campaign in real-time.

Raguest informotion

\Q" Brook Pannel (Study in Wellington, New Zealand)

Advertising on ICEF Monitor was a great way to reach agents we might not be
dealing with yet. The Monitor is an excellent source of insight and leveraging
that credibility allowed us to get the word out about how great Wellington is as a
study destination.



ICEF Monitor

Promote your event attendance

Time your ICEF Monitor campaign to leverage your attendance at ICEF events and other
industry conferences and events. Reach potential partners in advance and make the most
of your event investment.

@ Dominic Otto (Expatrio Global Services GmbH, Germany)

For me as the founder of Expatrio it's important to be always up to date
regarding the international education market and its trends. ICEF Monitor offers
it all in one place, saving my time and allowing me to be more efficient at work.

Advert examples on ICEF Monitor

" UCEDA SCHOOL
e ﬂpCltfl o Learn English. Speak to the World. g

COSTA DEL SOL
MALAGA

Blocked
Account

Health
Insurance

& more! Excellence in Academics

and never-ending

Meet us
online at
ICEF Berlin!

www.ucedaschool.edu

Engineered by:
= LONDON mmm Arizona State University
I ] D I mmm King's College London
j— mmm  UNSW Sydney

We are seeking partners in Malaysia, Singapore, Hong Kong
and South Korea to help us recruit future engineers.

Work with us

SN Top Questions on the
TREAT YOURSELF Minds of University
COME TO AN DAI.___UC &
X Recruitment Teams

WATCH WEBINAR

wsale sforceorg




Reach a global audience of industry leaders

ICEF Monitor

We offer a wide range of online and email options. These can be booked individually or in
combination for maximum audience impact:

ICEF Monitor

Weekly highlights

Email campaigns

Display advertising
campaigns

Category and country
sponsorships

Sponsored articles
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Subserits

Advertising position in
the weekly newsletter

Weekly Highlights

Monitor
International Boarding
a
More than classrooms

and computers.

Welcome to ICEF Menitor Weekly,

Custom email
campaigns

Advertising in special
themed campaigns

P cef
QP Monitor

Spotlight on Agent Focus
= ApplyBoard

Résd On

There is every indication that education agents will play an increasing role in
student In the years ahead as educators seek to

Something ks afoat in Latin America. The region has been an ingly
Important sender of outbound students far soma time now, and Latin students
are a key source of growth and diversification for major study destinations,
including the US, Canada, and Australia.

But there have baen signs as well of increasing levels of student mohility
within the region, and of a growing interest throughout Latin America in mare
actively recruiting foreign students and otherwise building intemational finks.
We look more closely at these different dimensions of student mobility in
today's feature item below.

Also this week: the UK expands its visa walver programme for Gulf States, the
Iatest ELT enrclment trends for Ireland, a very bright outlook for undergraduate
studies In the UK, and a special feature on the growing demand for online
degree programmes.

Please visil our websile anytime for additional market intelligence for
International student recrultmeant.

Latin American institutions inci
Iinternational students

/ prepared 1o compete for

International student mobllty is increasing In Latin America — both in terms of
outbound student flows and increasingly, inbound students and researchers.

Over the course of the pandemic, Latin American universities Increased
lonal hii ivities and ically imgp onling learning

platforms.

smplt

Student offers CIBCO

Learn more

UK extends visa walver programme for Gulf states

The UK has expanded Its visa walver programme 1o include Saud| Arabla and

Saheain with tha afact that feauallare fraem all siv (0l Casnaratinn Mednsil

further diversily thelr foreign enroiments.

For some this will mean expanding recruitment to naw markets, while other
Institutions and schooks will focus more on enrolling stedents across a wider
range of programme areas, We are also seeing a greater role for agents in
recruiting students to hybrid and online programmes this year.

With all of that in mind, we thought this would be a good time to share the
following selection of articles with a foeus on the evolving role of agents in
intarnational recruitment. We hope you will find them helpful in your planning
and marketing this year.

Thank you as always for reading along with us, and don't Torget to visit our
wabsita for the latest markat intellig an z student

What role can agents play in diversifying foreign enrolment across a
wider range of fields of study?

Many institutions need to il seats in programmes outside of business and
STEM subjects. Surveyed agents say that many of the students they work with
are open to field of study recommendations.

LEARN MORE

ALTO's best practice guidelines offer educators and agents g

framewark for eff parnershin

The goal of ALTO's guidance is to help agents and educators to devalop
agreements in which “each acknowiedges and accepts their reciprocal
commitments to work as true pariners”. The guidelines also serve students
with recommendations lor bow 1o pratect ihem should a professional dispute
arize between educatore and agents.

Agents indicate sianificant international student interest in working



ICEF Monitor

ICEF Monitor advertising options

Display advertising on icefmonitor.com

These prominent ad positions rotate across all pages on ICEF Monitor.

Campaigns are booked for specific time periods, with a limited number active at one time,
and a minimum booking period of one month.

Skyscraper
ad

Zone A

Maost US colleges report increasing
numbers of international student

applications for 2022/23 o Zone A

' e e 0 0 0 0 (300pXX600pX)

€1,250 / 1 month

ICEF PODCAST

FACTS & FIGURES
Ingsnesian high schaol students

Rg e

FCEF Podleast: Sty TCEF Puddcast: Study ICEF Podcast: 1s stdying n
Austealla and da, live Engglish the only viable
New Inthe  from and Montreal option?

game

EDITOR'S PICKS MOST POPULAR [

Zone B

Skyscraper

ad (300px X 600px)

Zone B

€850/ 1 month

Mystery shopping study highlights “lost
eppartunity” for enguity canvershon
atary At g sy =ler

S The growing application of

e '3-‘_ virtua] reality in internatianal
it student recruitment

B

it How to build a bettes peer

18 1ELTS to baunch new oulie test i eacly

l Luiz Pion (Sidekick / Euro Asia Pay, Canada)

ICEF Monitor is a great tool for you to get to know what is going on in the
industry. There are a lot of businesses; service providers, schools and agents
around the world that have news - and ICEF Monitor is just a curation of all of
that important news that you have to read.



ICEF Monitor

Targeted category or country sponsorships

These targeted campaigns link your advertising to a specific category or country on ICEF
Monitor - visit our website and click on “Category” and “Regions” located on the menu
bar for a complete overview of available options.

Your advertisement will appear exclusively on all pages that are tagged with that category or
country keyword.

Each page will also feature an integrated sponsor mention and link above each article
headline.

" Icef CATEGORIES ¥ REGIONS ¥ ABOUT

Q@ Monitor

Market intelligence for international student recruitment from ICEF Subscribe for free

Higher Education Page 1 of 133

Scholarships, modernisation, and student mobility:
Recruiting in Saudi Arabia now

Geography: Southwest Asia. The Kingdom of Saudi Arabia (KSA) shares
eastern borders with the Arabian Gulf, United Arab Emirates, and Qatar,
while its western border flanks the Red...

UK visa numbers reflect surging international enrolment
in2022/23

The current surge in international demand for UK higher education is on
full display in the latest Home Office figures, this time for the 12 months
ending September...

China closes some university campuses in response to
COVID policy protests

It seems like a long time ago when we were all discussing and worrying
about the mental health of students isolating in their rooms and dorms in

00 .0 0. 0. 0.0 0.0 0. 0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.0.00
© © © 0 0000000000000 0000 0000000000000 00000000 e 00

the...
UAE sets a new tone for scholarship programmes in the MOST RECENT MORE ARTICLES
Persian Gulf

[ &)
Lo

aaeket irelligmnie for internationsl student recratment fram ICEE

This article is spansored by Costa Del Sol,

China closes some university campuses in
response to COVID policy protests

€2,500 / 1 month

Short on time? Here are the highlights:

= Students are amang the protesters of China's “zero-COVID™ policy and the situatian is dymamic: will the

nratests subside, will they result in chenoe, or & o violent crackdimn imminent?


http://icefmonitor.com

ICEF Monitor

Weekly newsletter advertisement

Our weekly newsletter is sent every week to a global subscriber base of industry
executives and senior staff, and opens with a large banner advertisement.

This highly targeted and engaged audience will help reset your expectations for
campaign performance and click-throughs.

== !«%ﬁir Weekly Highlights

.

International Boarding ; & HAILEYBURY

N
More than classrooms “tw A ..,
and computers. [ Discover More

. Opening ad

(600px X 130px)

Welcome to ICEF Monitor Weekly,

Something Is afoot in Latin America. The region has been an increasingly

important sender of outbound students for some time now, and Latin students €1 7 800 / 1 We e k
are a key source of growth and diversification for major study destinations,
including the US, Canada, and Australia.

But there have been signs as well of increasing levels of student mobility
within the region, and of a growing interest throughout Latin America in more
actively recruiting foreign students and otherwise building international links.
We look more closely at these different dimensions of student mobility in
today's feature item below.

Also this week: the UK expands its visa waiver programme for Gulf States, the
latest ELT enrolment trends for ireland, a very bright outlook for undergraduate
studies in the UK, and a special feature on the growing demand for online
degree programmes.

Please visit our website anytime for additional market intelligence for
international student recruitment.

Latin American institutions increasingly prepared to compete for

International student mobility is increasing in Latin America — both in terms of M . d dl d
outbound student flows and increasingly, inbound students and researchers. l e a.

(600px X 130px)

Over the course of the pandemic, Latin American universities increased
international partnership activities and dramatically improved online learning °
platforms. °

.* €1,150 / 1 week

Student offers  Learn more

UK extends visa waiver programme for Guif states

@ Claire Sanders (Cambridge Assessment English, UK)

Advertising on ICEF Monitor has been successful for us, especially this year
with the launch of our new Results Verification Service. The click-throughs and
conversions have been very positive. It's a great platform for us to reach a wide
audience of agents and international educators!



ICEF Monitor

Customised email campaigns

Achieve specific goals via a customised email

campaign sent to ICEF's global network of more

than 60 000 industry contacts, including

34% agents, 56% educators, and 10% service

providers. The recipient list can be segmented by

region, country, sector, or otherwise, according to €7,200
the sponsor’s requirements.

Each features banner advertising (exclusively from the campaign sponsor), a special
introductory message with sponsor acknowledgement, and a curated selection of articles
that will resonate with the target audience and chosen in collaboration with the campaign
sponsor.

)

#1 Elena Koutsoukos (Flywire, USA)

The custom mailers from ICEF Monitor and advertising on ICEF'S newsletters
have been a great success. We saw real results with clicks and impressions.
Also, working with the ICEF team has been great. They are very supportive,
consistently delivering to their promises, and happy to assist us with any
campaign.

Sponsored article

Custom email campaigns can also include a 500 word article written by the ICEF Monitor
editor in conjunction with you (advertorial). This article will be hosted on a dedicated
section of icefmonitor.com for one year, providing extra visibility as well as a high quality
referral link - great for the SEO of your website.

€4,200 €10,500



ICEF Monitor

“Spotlight” special email campaigns

These occasional campaigns are sent to ICEF's global mailing list of more than 60 000
industry contacts, including 53% educators, 35% agents, and 9% service providers.

Each presents a selected series of articles focused on a particular market or theme and it
also carries up to four banner advertisements, with the placement and pricing for them
shown in the sample campaign to the right.

PN cef Themes in 2023:
M@ Monitor March: K-12 / Secondary

Spotlight on Agent Focus

April: Australia & New Zealand
May: EdTech & Digital Landscape
There is every indication that education agents will play an Increasing role in Y _/une-. Unlted Klngdom

international student recruitment in the years ahead as sducators seek to °
further diversity their foreign enrclments, ° A UgUSt' Ca n a d a

tyemipalm st tmmintlie . Sept: Money Transfer & Finance

range of programme areas. We are also seeing a greater role for agents in °

recruiting students to hybrid and online programmes this year. ° Oct: ACCO mmo d ati on

With all of that in mind, we thought this would be a good fime to share the °

following selection of articles with a focus on the evolving role of agents in ° NO Vv: St u d e nt S ervices
international recruitment. We hope you will find them helpful in your planning °
and marketing this year. °

Thank you as always for reading along with us, and don't forget fo visit our °
website for the latest market intell; on i ional student i . °

What role can agents play in diversifying foreign enrolment across a °
wider range of fields of study? °

Many Institutions need to fill seats in programmes outside of business and
STEM subjects. Surveyed agents say that many of the students they work with
are open fo field of study recommendations.

Position 2 . Position 1
° (600px X 130pXx)

ALTO's best praclice guidslines offer educators and agents a °
I R ships [

The goal of ALTO's guidanca is 1o help agents and educalors 1o develop L4 € 1 9 5 0
agreements in which "each acknowledges and accepts their reciprocal ° ’
commiiments to work as true partners”. The guidelines also serve students

with recommendations for how to protect them should a professional dispule
arise between educators and agents.

Agents indicate significant international student interest in working °
while studying °

Agents report that stud are i i focused on questions around °
whethar they can wark while studying abroad. This rising priority coincides with °
many students’ greater need for affordable study options. 04

Affordability a rising factor in international students' cholze of
destination

Position 2, 3, 4
. (600px X 130px)

Students and families are increasingly looking at affordable destinations for °
study abroad. They can consult a growing number of news articles and o € 1 2 5 0
rankings to compara countries and cities in terms of tuition and costs of living. ° I3

Chinese agent survey highlights important trends for student °
recruitment this year o

A recent agent survey reveals that Chinese students are showing greater
Interest in studying in the UK, Canada, and Singapore this year. °

Working while studying, post-study work rights, and immigration opportunities i
matter more fo Chinese students than in the past. °

oot 8




Contactus

. Email: icefmonitor@icef.com

Tell us your objectives and we will help you plan a campaign
using the most cost-effective options to achieve your goals!


mailto:icefmonitor%40icef.com?subject=Advertising%20Options%20Enquiry

«# Advertising with Insights Magazine



https://www.icef.com/insights/

Insights Magazine

ICEF Insights

ICEF Insights magazine is the must-read annual edition for international education
professionals, and the source for the issues and trends shaping our sector. Featuring
original analyses, research, and commentary from industry leaders, ICEF Insights
magazine is unquestionably the best marketing opportunity for organisations and
institutions seeking to build their global brand.

We are building a special technology edition for 2023, featuring articles such as:

"What are they using?” The top 10-15 sending markets showing the key social and
messaging channels used in each

“How to TikTok” An illustrated guide highlighting best practices for using short viral
video to engage and attract prospective international students

“The Network Effect” The definitive guide to a new generation of digital recruitment
platforms, including agent aggregators

“Where did that come from?” Unlocking the power of attribution in managing digital
marketing

b, - Jakeflight | -\

In the Aviation Program
at Mohawk Callege




Insights Magazine

Packages
1/2 Page Banner in article - €2,400
Full Page Banner in article - €4,200

Exclusive banners

Double Page Spread throughout article Skyscraper A €7,920
Inside Back Cover Banner in article Skyscraper B €5,280 o
Inside Front Cover Banner in article Skyscraper B €6,600

Exclusive banners
Back Cover throughout article Skyscraper A €8;520
Sponsored Article ~ Article published on - €6,000

Monitor

With print copies given to more than 7,000 education professionals every year, and
an engaging digital edition distributed to over 60,000 industry contacts, and a
complimentary advert on icefmonitor.com, which receives 70,000 visitors each month,
ICEF Insights offers unrivalled reach for your brand.

Print edition given to 7000 industry leaders, including a targeted mailing direct to the
top 4,000 agents worldwide

Digital edition emailed to 60,000 industry professionals

Cross promotion on ICEFMonitor.com with an audience of 70,000 unique visitors each
month

A full 12 months of reach for your brand

What you’ll get

Ad in print Ad in digital Ad on website
magazine magazine icefmonitor.com

Tomorrow begins with
today's ideas




12 top emerging markets / Virtual tours and student ambassadors
Edtech and agent aggregators / Boosting career services / AND more

THE FUTURE OF

INnternational

Student

Recruitment

AN - A

Contactus

‘ Email: icefmonitor@icef.com

Tell us your objectives and we will help you plan a campaign

using the most cost-effective options to achieve your goals!

A8


mailto:icefmonitor%40icef.com?subject=Advertising%20Options%20Enquiry

*s Advertising with the ICEF Podcast



https://www.icef.com/icef-exchange-podcast-series/

ICEF Podcast

A poll of highly engaged podcast listeners found that the majority
of listeners have a positive attitude towards podcast ads.

70% nhave considered a new product or service as a result of
hearing a podcast ad

44°% think more positively about companies that advertise on
the podcasts they regularly listen to

37°/o say podcasts are the best way for an advertiser to reach
Yp Y
them

44°% agree that they pay more attention to advertising on
podcasts than other media

Source: Edison Research



https://www.edisonresearch.com/super-listeners-2019-from-podcastone-and-edison-research/

About the ICEF Podcast

ICEF Podcast

The ICEF Podcast series, made by and for global student mobility professionals, feature
a monthly discussion around important issues that affect the international student

recruitment industry.

In an easy-to-digest format, industry experts:
Highlight recent industry news & developments

Have an in-depth discussion on the main topic

Discuss a specific study destination or student sending country in “keys to the market”

(> ] Febfucry 23 How ChatGPT affects the future of international education

IC E F = : " ! . ] @ PRIVACY SHAR SUBSCRIBE
N ¢ E41 How ChatGPT affects the future of international education 49113
&4 ‘!.* E Aln E4 Exploring the synergies between online learning and international education 55:48
3 3 mn E29 Special Episode: Scholarships: the missing piece of your international student rec... 51m
w, STU DY E38 Dec '22 - Agent Aggregators: four industry perspectives 1:8Z:58
.. CENTRE E37 Nov ‘22 - Digital Transformation in International Edi 7733k
E36 Oct '22 - Are the traditional ‘student corridors’ under pressure? How global events... 44186
Recent sponsors
BASE CENTENNIAL COLLEGE . skl
COLLEGE AVALON > ETIHAD
CAMP AIRWAYS
. o PRI First Pathwa .
mlleinvite T forner HSBC  éischoolconnect
ol
- +i&.s | UNIVERSITY . .
e Haarlem T Lﬁf\?EE;’ss,w i | COLLEGE Universidad
BN campus RUSTRALIA | SinwinGraw Europea
/™. EAIR f‘\ M STUDY
v EduCare ] 3\ StudentRoomSta
W FUTURE 'n.x.\?..r_,naﬁ!szna\' ~.» CENTRE Q\\ ’
9 Tony Chen (HSBC) X Hssc

The ICEF Podcast allowed us to properly introduce the services that
we have available for international students, and have a discussion

about them towards an audience of industry professionals worldwide.


https://www.icef.com/icef-exchange-podcast-series/

ICEF Podcast

ICEF Podcast « Sponsorship exposure

Sponsor guest speaker Episode covered Episode including
invited to join episode. in dedicated article sponsor logo published
(For special episode on ICEF Monitor, the on main podeast
_ leading source of platforms Spotify, Apple,

podcast sponsorship 9. . Simplecast, Google.
only) market intelligence for

international student Episode including
Dedicated section recruitment with sponsor logo listed on

65,000+ monthly ICEF Podcast webpage

that features your visitors. icef.com/podcast/.

organisation, product,

programme. . Email announcement
Episode announced . .
including sponsor logo

in ICEF Monitor weekly sent to ICEF's
global
Sponsor.onnour'lcement newsletter with @ hetwork of 60,000+
(soundbite + voice subscriber base of over industry decision
over) at start and end of 30,000 educators, makers.
podcast episode. agents and other

Episode and sponsor
logo featured on ICEF
team email signature
promotional banners
for 1 week.

industry stakeholders.

Episode promoted
across all ICEF social
media channels.

i o ¥
Global audience 1,000 + No.1

Top 5 countries: USA, Average Download Podcast in

Canada, Australia, UK, India  (within first 30 days) intl’ education



https://www.icef.com/icef-exchange-podcast-series/

ICEF Podcast

ICEF Podcast « Sponsorship

Join the conversation! A unique way to promote your organisation. Each Podcast episode
offers 2 sponsor spots: Main Sponsor & Keys to the Market sponsor. In addition to the
expore listed on the previous page, sponsors are featured within the epiosde as follows:

Main topic sponsor

Announced at the start of the episode
(organisation name + tagline)

Featured in a 2-minute ‘message from our main
sponsor’, positioned right after the episode’s main
topic. €2,500

Featured at the end of the episode: organisation +
website and contact

‘Keys to The Market’ sponsor

Announced at the start of the episode (organisation
name)

Featured in a 1-minute clip played directly before the

keys to the market section

Featured at the end of the episode: organisation + €950
website and contact

Ideal for any agency, school or service provider that is
related to the country being discussed in this section.

o Special episode podcast

Tailor-made and exclusive podcast developed on a Special episode
mutually agreed theme or topic pOdCCISt
“Join the conversation” with a thought leadership
speaking opportunity €4.500

[ 4

Promote your products and services in the format
of an interview with the host

@ Elizabeth Cox (Basecamp Student) &) Basecamp

As a rapidly growing student housing provider (PBSA) it is important for
Basecamp to create awareness in the international student segment. The
ICEF Podcast gave us the opportunity to tell our story and introduce our
brand to decision makers across the study destinations where we offer our
accommodation or are planning new properties.


https://www.icef.com/icef-events-enquire-now/
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Contactus

' Email: podcast@icef.com

Tell us your objectives and we will help you plan a campaign
using the most cost-effective options to achieve your goals!


mailto:icefmonitor%40icef.com?subject=Advertising%20Options%20Enquiry

«# Advertising with ICEF Webinars



https://www.icef.com/icef-exchange-podcast-series/

‘ Branding

Position yourself as an expert & thought leader in the market
and showcase your product or service.

. Accessibility

Focus on a specific, niche audience or expand your reach to the global
education marketplace.

. Engagement

Engage the audience with features such as live Q&A, and audience
polling/surveying.

' Measurement

Obtain a report of the audience reached and their responses to polls and
questions featured in the webinar.

ICEF Webinar



ICEF Webinar

ICEF Webinar « Sponsorship exposure

The ICEF webinar is a great tool to promote your brand, product or service to a broad,
targeted audience of professionals and decision-makers in international education
during an informative, high-quality thought leadership session.

750+ live views

Webinar Audience Average

Registrants list
(including names, job
titles, organisation, and
email) made available
to the sponsor with

the approval to contact
registrants after the
webinar

Email announcement Introduction of the
of the webinar to sponsor

ICEF’s global mailing
list of more than 60,000
education industry
contacts including

sponsor’s logos and links

Dedicated section

to promote your
organisation, product
and service

Registration form Interactive audience

Webinar recording
published on ICEF's
website and sent to all
registrants.

questionnaire to
comply with sponsor
requirements. Answers

engagement through
live Q&A sessions, and
interactive real-time
will be shared with the polling

sponsor _
Webinar promoted

across all ICEF social

Announced on all ICEF
social media channels

media channels
including sponsor tag
and recognition


https://www.icef.com/webinars/

ICEF Webinar

ICEF Webinar « Sponsorship

Choose between an exclusive or a shared sponsorship option:

Exclusive webinar sponsorship

Tailor-made webinar topic based on the sponsor’s
expertise and requirements

Thought leadership speaking opportunity throughout
the webinar including a 5-minute time slot for a case

study or company/service presentation €7,500

Webinar Email promotion: Recipient list can be
segmented by region, country, sector, according to

the sponsor’s requirements

Shared webinar sponsorship

Pre-set webinar topic from ICEF

Sponsor receives a 2-minute time slot within the
webinar for a video to present the company’s

product or services €2,500

Webinar Email promotion: Global recipient list

Webinar accommodates up to 3 different sponsors

¢ Edified

a Mark Pettitt (Founder, Edified)

ICEF’'s webinars are really well run and well attended. They are a great way
to get in front of prospective clients all over the world.

Q Christopher Osman (TOEFL Strategic @) | GLOBAL ..
a“h Partnerships Director, ETS Global B.V.) '

Sponsoring an ICEF webinar allowed us to really reach and engage our
target audience of valuable education professionals within the ICEF
network. The setup of the webinar was incredibly well done. ICEF did a great
job of keeping the audience engaged on the topic through polling which
brought some very interesting and nice results.



Contact us

‘ Email: webinar@icef.com

Tell us your objectives and we will help you plan a campaign

using the most cost-effective options to achieve your goals!



mailto:icefmonitor%40icef.com?subject=Advertising%20Options%20Enquiry

